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LINK OF SELF-PRESENTATION OF THE SPECIALITY ON THE
INTERNET WITH THE REAL IDENTITY OF SPESIALITY

The problem of linking a person's self-presentation with the person's real identity
Is one of the most important problems in modern psychology. This is due to the fact
that when interacting with the world around us and the Internet, a person faces the
problem of self-presentation on the Internet, the perception of other users, and the
specifics of communication on the Internet every day. As a rule, online self-
presentation is the fulfillment of desires - strength and power, beauty, belonging to a
certain group, social status, etc. Therefore, on the one hand, virtual self-presentation
can reflect desires that are unsatisfied in real life, and on the other hand, it can be a
direct consequence of real identity.

The problem of "self-presentation on the Internet” has been covered by A.A.
Verbitsky, V.A. Pleshakov, I.G. Sidorova, and D. Solovyov.

Based on the relevance of the problem, we set the goal of revealing the
peculiarities of self-presentation of a person on the Internet and in real life. Based on
the purpose of the study, we defined the following tasks: to form an image of a
personality on the Internet; to determine the specifics of self-presentation on the
Internet among people of different groups and professions; to analyze the available
scientific literature and to study the relationship between self-presentation on the
Internet and in real life.

Internet communication and self-presentation is characterized by a special
process of interpersonal perception. It does not contain any non-verbal information,
except for video communication. The emotional component of communication is

difficult to convey and perceive on the Internet without a paralinguistic component [1].



The Internet evaluates the real social status of users, and they have the
opportunity to change it and choose the one that the person needs. Many eliminate
serious cultural, age, and other barriers to social communication.

Non-verbal communication styles have lost their role in the online text
communication space. Participants in communication can express their feelings with a
smile or emoticon. The physical absence of the user in the act of communication
contributes to the fact that feelings are not only expressed, but also hidden or modeled.

Thus, in the presence of the physical absence of communication partners, a
number of barriers related to the characteristics of a person's appearance (e.g., gender,
age, social status, external attractiveness or unattractiveness) have lost their
significance online [2].

Most researchers and scholars note that the Internet, as a completely different
social reality, is beginning to provide a unique opportunity: to change identity through
the user's self-presentational behavior. Self-presentation is understood here as a
behavioral expression of the emotional and cognitive elements of the self-concept, and
identity as a synonym for the self-concept or its central construct. The reasons for
identity change include compensation (the user is not satisfied with certain aspects of
reality), self-actualization (the user cannot express all aspects of the multifaceted "I" in
real communication), gaining new experience and creating a chosen image of the "I"
[3].

Based on the overall goal of our work, we have selected a set of psychodiagnostic
techniques that will help us in our empirical study. We used the Personal Identity
Research Inventory (PIRI) (D.B. Schneider) and the Self-Presentation Tactics
Measurement Scale (S. Lee, B. Quigley).

The study involved 25 respondents, including women and men aged 18 to 50
with different social status and different life circumstances.

According to the data of the Personal Identity Study (P1S) (D.B. Schneider), on
average, respondents are most likely to have a type of personal identity called "diffuse
identity" or, as it is also called, "blurred or vague identity." Diffuse identity (diffusion

of self-identity, instability of the self-image, poorly differentiated self-concept) is a



lack of identity integration manifested in the fact that a person has tangible
contradictions in the perception of himself/herself, combined with a poor and flat
perception of others; it is defined as a lack of authenticity, integrity of one's life story,
lack of orderliness and coherence of the inner world (difficulties and gaps in describing
one's own personality). Difficulties in adapting to these people are evident in the
presence of uncertainty and freedom of choice, which means that the subject has a
certain degree of autonomy and responsibility for what happens to him or her. This is
typical for people with a "fragile" extreme personal organization, who often lose their
temporal perspective (constant orientation in the time coordinates of their own life,
numerous memories), have a reduced tolerance for ambivalence, and are unable to cope
with separation.

According to the results of the second methodology "Self-Presentation Tactics
Measurement Scale” (S. Lee, B. Quigley), the three most common self-presentation
tactics among respondents were identified: "desire to be liked", "obstacle to oneself"
and "denial” (all three scales are found in almost every second respondent), which
indicates a low level of self-esteem. And when meeting for the first time or presenting
themselves, most respondents find it difficult to find good qualities in their personality
and obstruct themselves, but at the same time try to please the interlocutor.

It has been determined that most people who have self-presentation tactics of
wanting to be liked, obstructing themselves, and denying themselves have a
manifestation of a diffuse identity.

Thus, a person's self-presentation can be seen as a means of managing the
Impression that a person makes on others in the course of interaction. However, it is
very important to do this consciously and with all the consequences in mind, because
the first impression can be made only once. It is on the Internet that individuals have
the opportunity to experiment with their image and change it at will, because in case
of problems, they can simply delete a page, post, comment or log out of the network.
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