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This article considers an experience of mass media dissociating from the state 
in the east Europe countries of former socialistic bloc. The experience of inculcation 
of multinational corporations into mass media market of Poland Republic and 
Bulgaria Republic at the period of this countries transitioning from planned 
economy to the market one was considered. This experience can be used through 
forming of Ukrainian public policy concerning mass media. 
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It was became the attempt to attract attention to journalist discipline 

which is not the selfpurpose. This is the way achieve purpose until publication 

information.
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