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MAGICAL DISCOURSE IN DIGITAL MASS MEDIA

The media cover traditional language media, such as television, radio,
movies, CDs or DVDs; print media and other information resources, including
the Internet along with other virtual services such as the World Wide Web.
The media has become extremely important in our society, now it is difficult
to imagine our life without television, e-mail, video sharing sites, online news
portals or blogs.

With the advent of the twenty first century, a new digital form of
communication has emerged. With networked computers a plethora of
services were made available to such consumers who had access to them.
Some of the basic services made available were news, information and
entertainment. This digital media has within a short span of time increased
phenomenally as people accessing digital services have increased
manifold [2].

The interest in the study of discourse is associated with a change in the
priority of the subject of linguistic research in the second half of the twentieth
century, with the transition from the study of language structure to its
functioning. Historically, the concept of discourse was considered in terms of
formal and functional linguistics, which later became part of a systematic
approach, initiated in the 70’s — 80’s of the previous century. At the present
stage, scholars are actively trying to distinguish between the concepts of text
and discourse, proposing different oppositions, such as functionality VS
structure, process VS product, speech VS written text [1, p. 12].

Since ancient times people have been trying to understand the meaning of
the world around them. This interest applies to nature, products of human
activity, and words, facial expressions, gestures. However, the most
mysterious phenomenon that prominent philosophers, psychologists and
linguists have been trying to unravel for thousands of years is human
consciousness. It is indisputable that magic, like religion, is a product of
human consciousness.

Magical discourse is distinguished on the basis of system-creating
features: its goals and participants. Communication takes place within the
given framework of status-role relations. The purpose of magical discourse is
to implement basic strategies of warning, correction and protection. The
participants are: the client — the person who seeks help and the agent — the
bearer of secret knowledge, the mediator who communicates between the
client and supernatural forces. The fundamental inequality of the
participants in communication is specially demonstrated by the appearance
of the agent, his behavior, the presence of symbolic attributes of the magical
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process, a specific way of pronouncing magical texts. In modern society,
magical discourse is presented as a kind of institutional communication [4].

Thus, the magic text has a distinguished suggestive potential, it is
symbolically rich and implements basic strategies of warning, correction and
protection. The warning is manifested in prognostic installations (verbal-
prognostic genre), embedded in warnings about possible dangers, reflected in
the ethnospecific system of warning signs. Correction is aimed at treating
illnesses and normalizing the deviant psychosomatic state through clearly
algorithmic, semiotically saturated rites and orders (verbal-suggestive genre).
Protection from hostile external influences is carried out through spells
(verbal-action genre) and symbolically rich rituals. Based in the attempt to
influence nature or human behaviour, magic’s instrumental function is
measured by its efficacy in achieving the desired result. Anthropologists
identify three main types of instrumental magic: the productive, the
protective, and the destructive [3].

Magical discourse is considered within the Internet discourse as a whole.
The main functions of Internet discourse, which define its pragmatic
potential, can be reduced to the following: informative, communicative,
representative, attractive, persuasive, suggestive, manipulative.

Recently, there has been a rapid shift from exclusively printed texts to
texts that include video and audio elements. In the modern Internet space,
there are numerous web pages devoted to various theoretical and applied
aspects of magic [5]. The target audience is both professionals who practice
magic and a wide range of readers who, with the help of “instructions”, can
perform a ritual on their own, cast spells, and so on. They are divided into
thematic blocks, such as witchcraft, crystals, divination, tarot, which are
mostly manipulative in nature and built on the principle of typical texts-
instructions on the Internet using lexical units with positive connotations:
best, peace, love, joy, great. The spells presented on the site are based on
stylistic devices of assonance and parallel constructions that create the
rhythm of expression. The usage of the obsolete ritual phrase so mote it be
gives the spell a mystical color and creates the necessary atmosphere.

The key problems of studying magical discourse remain the structure and
stratification, the establishment of its features, units, categories, types; finding
out ways to organize various discursive invariants, developing methods and
procedures for its analysis.
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3ABAJ/IbCBKA JIFOBOB BOJIOAHMHPIBHA

HauioHaabHuil yHieepcumem «00ecbKa WPpUOUHHA aKadeMisy,
doueHm Kageopu npuxkAadHoi AiH2gicMuKuU, KaHoudam inoA02IUHUX HAYK

KICEJIbOBA AHACTACIA AH/IPIIBHA

HauioHaabHuil yHigepcumem «00ecbKa WpUOUHHA aKademis»,
doyeHm Kaghedpu npukAadHoi AiHegicmuKu, KaHoudam izioA02iHHUX HAYK

IHTEPAKTHUBHA BSAEMO/ISI B KOMEHTAPAX COLIAJIBHUX
MEPEXX: MOBHI 3ACOBH PEAII3AIII KOH®JIIKTY

JocipKeHHSI MeperkeBOoTo TUCKYPCY HaylesKaTh [I0 aKTyaJIbHUX IIpobyieM
Melia/IiHTBiCTUKH, OCKUIBKH COIiaJIbHI MepesKi 3 OIVIly Ha OIlepaTHUBHICTh
Ta IHTEepPaKTUBHICTH BUKOHYIOTH QYHKIIIO 3ac00iB MacoBoi iH¢opmaril Ta
Iepef6adalOTh B3aeMOJII0 ajfjpecaHTa Ta ajpecaTa y IIpOIleci CIIIKyBaHHS.
JiasoriyHe Ta MOJIUIOTiYHE CIIIKYBaHHS Bifl0yBa€eTbCs y KOMEHTapsIX [0
JIOTIKCIB, ie y9aCHUKH B3a€EMOZil 06rOBOPIOIOTH IIO3UIII0 aBTOpa OCHOBHOTO
JOIIICY, TIepeBa’KHO BCTYIIAI0YU B JUCKYCit0. lUCKyCii B KOMEHTapsIX MalTh
SIK KOHCTPYKTHUBHUM, TaK i JeCTPYKTUBHHUU XapaKTep, peaisylodu Koolle-
PaTUBHUM i KOHQUIKTHUM THUIIM KOMYHiKallii. B IleHTpi Hamol yBaru —
KOMYHIKaTUBHUU KOHQUIIKT, IIJ0 BUHHKAaE B KOMEHTapsxX COIliaIbHUX Me-
Pe’X, Ta MOBHI 3ac00H 110T0 BUpaKeHHS.

JUIg aHaslisy MU 30CepeJuInCcs Ha KOMEHTapsX Ha OQII[iiHUN CTOPIiHITL
IIpesuzmeHTa VKpaiHu B. 3eseHchbKoro B conMepeski Facebook (3a TpaBeHB
1 yepBeHb 2022 pOKy), II0 MICTUTH WIOJeHHI MOIMCHU 100 aKTyaJlbHOI
TOJIITUYHOI CUTYyaIlil Ta KOMEHTapi 0 HUX IIepecidHruX KOPHUCTyBaviB.

KoMyHIKaTUBHHI KOHQJIKT PO3IJIIHYTO B MOBO3HABYMX HAyKOBUX PO3BI-
nxax JI. bButokoHeHKo [1], H. BoiimexiBcpkoi [2] Ta iH. IIpoTe KOHQUIKT
y COIjiaJIbHUX MepeykaxX CXapaKTepHU30BaHO JIMIIle B IIOOAUHOKUX IIpaliix, 110
30cepe/pKEeHO Ha IIpobsieMax aHajlidy comiaabHux Mepex (C. HepsH,
JI. llIBestig3e Ta iH.). MeTO0 HAIIIOTO JOCTiMKeHHS € BU3HAaUeHHSI 0CO6JIMBOC-
Tel MOBHOI peaJsiisallii KOHQJIKTHOI B3aeMOZil B KOMEHTapsAX OO0 [OIIKCIiB
TOJITUYHOI TEMaTHUKHU corMeperki Facebook. Mu 30cepenniy yBary Ha JIeKCH-
YHUX 3acobax, 1110 BUKOPUCTOBYIOTHCS B KOHQJIIKTHIM B3aeMofii B KOMeHTa-
PsIX corMepesk. PO3I/IsTHEMO OCHOBHI I'PYITH JIEKCUKH, B)KUTOI KOMyHiIKaHTaMU
B KOHQJIIKTHIM cUTyariil Ta afjpecoBaHiii CI1liBpO3MOBHUKAM.
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