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ABSTRACT

The article is devoted to the study of the linguo-cultural concept CHARM /
CHARIVNIST in the English and Ukrainian languages. The aim of the work is
to identify axiological characteristics of the CHARM / CHARIVNIST concept
in English and Ukrainian Internet discourses on the basis of the text-
recommendations «How to be Charming» / «Yak staty charivnoyu», etc.
The object of the research is concept CHARM / CHARIVNIST as an aesthetic
component of the English and Ukrainian world images; the subject — similarity,
difference and contrast in the ways of verbalization of concept CHARM /
CHARIVNIST in the English and Ukrainian languages and peculiarities of the
discourse realization of the given concept in corresponding linguocultures.
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Axiological Features of the Concept CHARM / CHARIVNIST...

Internal and external characteristics of the formation of the image of the
CHARMING PERSON have been singled out. Internal features are semantic
indicators of the concept CHARM / CHARIVNIST. External features are physical
indicators of the concept and include mimic, eye contact, voice and touching
features. For English-speaking recipients, such axiological feature as SELF-
DEVELOPMENT or DEVELOPMENT OF PERSONALITY is important, which is
foregrounded through its components: self-esteem, self-confidence, self-control,
«simply-be-yourself» that appear first of all in the body language, for example,
FACE (satisfaction, expressive), SMILE (genuine, big, friendly, sincerely), EYE
CONTACT (direct), TOUCHING (light), HANDSHAKE (firm), and VOICE (boldness,
confident, gentle, peaceful, direct). The following axiological features of the
concept of CHARIVNIST in the Ukrainian texts-recommendations have been
singled out: sincerity, cheerfulness, originality, with physical characteristics
(eyes, voice, smile) serving as «external indicators of the charming inner
world», for example, eyes as a mirror of the soul, a smile as a generator of
positive fluids, etc. It has been proved that the discoursive feature of SELF-
DEVELOPMENT of the English concept CHARM s contrasting. It has been
established that such discoursive feature of the Ukrainian concept CHARIVNIST
as ORIGINALITY is contrasting, and the discoursive features CONFIDENCE and
VPEVNENIST are integral to the two concepts.

Key words: concept, axiological features, Internet discourse, charm, charivnist.

Bctyn

HeoOximHiCTh AOCHIIKEHHST KOTHITHBHOI TPHUPOAM YapiBHOCTI
BU3HAYAE€THCA THM, IO L€ MOHATTS JaBHO 3yCTPIYAE€TbCA 1 LIMPOKO
3aCTOCOBYETbCA y pI3HUX HpodeciiiHux cdepax, Takux, gk MmyOmivyHa
JSsITbHICTh, MEHEDKMEHT, CYCIIJIbHA B3a€MO/Iis, peKiiaMa, Kinemartorpad,
moy-0i3HeC TOLIO, HE MAaloud, MpPOTE, BU3HAUEHOTO YITKOTO 3MICTY
i eMIIipuyHO BUSBICHUX XapaKTEPHCTUK IS KOXKHOI i3 BKa3aHUX
npodeciiHux cdep.

CknasHICTh BUSBJICHHS TOHATTS «4YapiBHICTB» 3yMOBWJIA pi3HI
MIIXOMAU 10 HOro BUBYECHHS. Y IAPHWHI TICHUXOJIOTIT MacoBOi KOMYHIKaIlil
aHaJlizy MiAIAraloTh, MEPII 32 BCE, PUCH MPHUBAOINBOTO, CUMIATUYHOTO,
MOMYJISIPHOTO U 1/1€alTbHOTO KOMYHIKaTopa (IUKTOpa, BEIy4oro, IoyMeHa
tomo) (AremueBa, 2007; Miiller, 2012; Ogiermann, 2009; Spencer-
Oatey, 2008). 3 mo3wuiiii JIHTBOKYJIBTYPOJIOTII Ta JIIHTBOKOHIICTITOJIOTI{
YapiBHICTh O3S IAI0Th AK JHTBOKYJIBTY PHHIA KOHILIETIT
(Kapacuk, 2002), skuii Mo-pi3HOMY TIYMAa4UThCS Yy PI3HHUX KyJIbTypax.
[Tomryk mapaneneid 1 pPO3XOMKEHb Y  KOTHITUBHO-TUCKYpPCUBHIN
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PEKOHCTPYKIIi JTIHTBOKYIbTypHHX KoHuenTiB (Pinker, 2013) BXxomuTh
70 3arajbHOi NApaurMM CyYaCHUX THUIOJOTIYHHMX, 31CTAaBHUX Ta
KOHTPACTUBHUX CTYyAid 1 CHPSAMOBAaHUI Ha BU3HAUCHHS CIUIBHUX Ta
BIZIMIHHUX XapaKTEPUCTUK MOBHOTO OCBO€HHS MIMCHOCTI JIIOAMHOIO
B CIOPIIHEHUX 1 HEOIM3bKOCIIOPIIHEHMX MOBaxX Ta HOTO BTUICHHS
y pizHux tunax auckypey (Forker, 2016; Hampton & Moss, 2003;
Suomela-Salmi, 2009).

AKTyaJlbHICTh ~ IPOINIOHOBAHOi  PO3BIAKM  BHU3HA4Yae€Thbcad i
BIJIMOBIJTHICTIO 3arajJlbHOMY CHpPSIMYBaHHIO Cy4YacHOi JIHTBICTUKH Ha
BUBYCHHS JIIHTBOKYJIBTYPHHUX KOHIIENTIB SK KOJIEKTHBHUX 3MICTOBHUX
MEHTAJIBHUX yTBOPEHb, IO (IKCYIOTh CBOEPIAHICT  BiJNOBITHOI
kynetypu (Shipp & alt.,, 2018), a TakoX BaXJIMBICTIO OTPUMAHHS
HAayKOBO OOIPYHTOBAaHUX JaHMX CTOCOBHO YAapiBHOCTI SIK 3arajlbHOTrO
NICUXOJIOTIYHOTO ¥ €CTeTMYHOrO SBUINA, BHU3HAYEHHS LIHHICHOTO
cknagauka koHnenty CHARM/YAPIBHICTD sik ecTeTHYHOTO TOHSTTS
B AHIJIOMOBHIN Ta YKpaiHOMOBHIN KapTHHAX CBITY.

MeToau Ta METOAUKUN AOCNIAXKEHHA
[lig yac JNIHrBICTUYHOTO aHaji3y BHUKOPHCTAHO 3arajibHOHAYKOBi
Meronu (amanis, nopieHsnHs) Ta CHEIMIIbHI JIHTBICTUYHI METOIM:

KOHYenmyanvbHuil anani3 — A OKPECIEHHS I[IHHICHOTO CKJIQJHUKA
JIOCT1/1KYBaHOTO KOHIIETITY, KOHMEKCMYanbHO-iHMepnpemayitinu
amaniz  — JUId  TIyMadeHHS  peaii3alii  KOTHITUBHHUX  O3HaK

BepOamizoBanux koHuentie CHARM/YAPIBHICTb B aHmmomoBHi#
Ta YKpPaiHOMOBHIM JIHTBOKYJIBTYpaX; 3icmaguuil (KOHMpacmueHuil)
aHamiz — JUiS JBOCTOPOHHBOTO 3iCTaBIEeHHsA 3aco0iB BepOamizarii
konuentis CHARM / YAPIBHICTb B anmiiiicbkiii Ta yKpaiHCHKIi
MOBax JUIsl BHSBJICHHA KOHTpPAcTiB HOro ajganTamii y KOXHIA 13
HEOMU3bKOCIOPITHEHUX  JIIHTBOKYIBTYP; KILIbKICHUL  aHaniz — JUIS
BHU3HAUEHHS YacCTOTHOCTI PO3MOAUTY JaHMX B OKPEMHUX MiJBUOIpKax
JTIHTBAJILHOTO MaTepiay.

3acToCcyBaHHS ~ KOMIUIEKCY  3a3HAQU€HHX  METOMIB  JIO3BOJIHIIO
OpraHi3yBaTH JaH€ JOCIIUKeHHS HACTYIIHUM 4YHHOM. Sk 00’€eKT
nocnipkenns Oyno ob6pano konment CHARM / UYAPIBHICTDH sk
€CTCTUYHUN KOMIIOHEHT AHIJIOMOBHOI Ta YKpPaiHOMOBHOi KapTHUH CBITY.
[IpeameToM aHamizy ciayryBajiu TOAIOHOCTI, BIAMIHHOCTI Ta KOHTPacTH
y cmnocobax BepOamizamii konnenty CHARM / YAPIBHICTb B

308 © IOnis Tomuaxoecvka



Axiological Features of the Concept CHARM / CHARIVNIST...

aHITIACBKIA Ta yKpaiHChKiH MoBax 1 choenudika JUCKypCHBHOTO
BTUIGHHS IaHOTO KOHLENTY Yy BiAMOBIHUX JIIHTBOKYJIBTYpPaX.

MarepiagoM JOCHIUKEHHS clyryBaja BHOipka 3 36 TEKCTiB
cydacHoro I[uTepHeT-mucKkypcy (TekcTh-pekoMmeHpaamii (YKp. nopaou) 3a
tuniom «How to bey / Ak 6ymu...» abo «The ways of...» / «Cnocobu, ax
oymu...») obcsarom 15000 cnoBodopm A KOKHOT MOBH, SKi oOupaucs
3a HAasBHICTIO Y 3arojOBKy 4YH BJAaCHE CaMOMYy TEKCTI JIEKCHYHHUX
OJIMHUIIb, 10 HOMIHYIOTh TOCIIDKYBaHUM KOHIENT: charm / charming /
yapigHicmv/4apieHull.

Pesynbtatn gocnigKeHHs

[Tix KoHIIETITOM PO3yMi€EMO MEHTAIBHUH KOMIUIEKC, IEBHUM YHUHOM
OpraHi3oBaHy pI3HOCYOCTpaTHY OJMHHUIIO 3HaHb, SIKA € BKIIOYECHOIO
0 CBIIOMOCTI NoAMHU Ta ii KojekTuBHE HecBimome (CeniBaHOBa,
2006: 112; Taylor & alt., 2011). leranpHuil OMUC CTPYKTYPU KOHIIETITY
nporonye M.B. IlimeHoBa, fika BUAUISIE B HIM IMIICTh KJIAciB O3HAK:
MOTHBYIOUl, TIOHSTIMHI, oOOpa3Hi, I[IHHICHI, OIlIHHI 1 CHMBOJIYHI
(ITumenosa, 2007: 17). YV cBoro uepry, B.I. Kapacuk, po3symiroun
KOHIENT $K OararoBUMipHEe MEHTaJbHE YTBOPEHHS, BUAUISE TpH
ICTOTHUX O3HAKU KOHLENTY: IMOHATINMHY, 0Opa3Hy 1 LIHHICHY CKJa/J0BI
(Kapacwuk, 2009: 183).

HesBaxaroun Ha pi3HYy KUIBKICTh BHMOKPEMJICHMX O3HAK, YYeHi
MOTOJKYIOTBCSl Y BH3HAYEHHI I[IHHICHUX O3HAK B CTPYKTYpl KOHIIETTY,
AKl TIAKPECIOTh OCOOJUBY 3HAYYLIICTh BIAMOBIIHOTO (parMeHTa
CBITY JUIsl HOCIiB TIEBHOI MOBH, I[IHHICHE CTABJICHHSI JIFOMUHU JI0 TOTO YH
iHmoro 06’exty, noHsATTs (Ilumenosa, 2007: §3).

Mera [1aHOi pO3BIAKM MOJSATa€ y BUSBICHHI  IIHHICHHUX
xapakrepuctuk koHinenty CHARM / YAPIBHICTH B anmiomoBHi
Ta  yKpPaiHOMOBHIH  JIIHTBOKYJIBTypax. MoBiieHHEBE ~ BTUJICHHS
koHuenty CHARM B aHmIoMoBHOMY IHTepHET-IUCKYypCl IOCIHIHKEHO
HA Marepiali TEeKCTiB-pEKOMEHJAIlii, sKi HOCATh TMpParMaTUIHHIA
XapakTep 1 HaB4alOThb 4YMTadiB, SK cGOpPMyBaTH CBiMl MNO3UTHUBHHM
IMIIDK B TIOBCAKJACHHIM KOMyHiKamii, mnpodeciiHiii misUIbHOCTI Ta
BUKOPHCTOBYBATH I[IHHICHI O3HAKU JAHOTO KOHLENTY 3 MAHINYIAMUBHOIO
METOI0. 3a CBOEK JKAHPOBOI CIPSMOBAHICTIO TEKCTH-PEKOMEHAIIT
XapaKTEPHU3YIOTHCSI BEIIMKOIO PI3SHOMAHITHICTIO 1 BIAPI3HAIOTHCS MEBHOIO
JIHTBOKYJIBTYPHOIO CITeU(iKOFO.

© Yuliia Tomchakovska 309



Linuicni os3naxu xouyenmy CHARM / YAPIBHICThH 6 aneniiicokiii...

CrpykTypa MIPOAHATI30BaHUX TEKCTIB-pEKOMEH AL B
aHIJIOMOBHOMY 1IHTEPHET-JUCKYPCl XapaKTepU3Y€EThCS PAIOM CHUIBHUX
puc, SKI TONSITaloTh B «IMOAa4i» oO3Haku 3a jgomomoror (1) 1i
npsiMoi HOMIHALIl y BHUIVISAL KOPOTKMX O€3/11€CTIBHUX KOHCTPYKIIIH
(mamp.: «Contagious Laugh», «Vocal Expression of Emotion»,
«Expressive Face» | «3anam’smosysanus imen», «3ayikasienicmoy,
«Cnpasotcnicmey) abo (2) 11 iHTerpamii B iMIepaTuBHI KOHCTPYKIi
pizHoro Ttumy (Hamp.: Take the positive spin! Fix your goal! Smile
sincerely! / 3asocou 6yov uecnum, egiuiusum i npupoonum! Ymiu yikaeo
bazikamu npo ece! Ycmixaiica!), sKi BBOIATH TOJANbIIE TAyMaueHHs
O3HAKH 1 K OM «HAHU3YIOTH» MOSICHEHHS, SIK TPEHYBaTH 1 3aCTOCOBYBATH
il ma npaktuni (Hanp.: Take the positive spin! — [People want to be
around other positive people not complainers or those who always take
the negative spin. If you can see the positive in situations — even better —
take action towards making things more positive then you will be seen
as someone of high social importance becoming much more attractive
to those around you]. Ob6csar TpeHyBaJbHOI PEKOMEHMALll TaKOX MOXe
OyTH PI3HHM 1 BapirOBaTUCS BiJ TPHOX JO JECATH MPOTO3MITIH.

OCKUTBKM OCHOBHOIO METOIO LIBOTO JIOCHIKEHHS € PEKOHCTPYKIIis
koHnenty YAPIBHICTD B aHmmilchbKil 1 yKpaiHCHKiN JIIHTBOKYJIBTYpax,
MU 3aJHIIAEMO 33 MEXaMH aHaiily B JaHiii pobotn o0coOImMBOCTI
MaHIMyAATUBHUX 1 HaBYaJbHMX TaKTUK 1 CTparerii, Xapakrep
pexoMeHAami  (eKCIUUUTHI /  IMIUNLWTHI, @OpsMi /  Hemnpsmi),
BUKOPHCTAHHS IIUTAT ICTOPUYHUX 1 Cy4aCHUX BIIOMHUX OCOOMCTOCTEH SIK
OIOpYy Ha aBTOPUTET B CBOIX apryMEHTAaTHBHHX IpHiloMax 1 T. A.

[lepeiineMo A0 po3DISIy IIIHHICHUX O3HAK CTBOPEHHS IMIJIKY
CHARMING PERSON B aHITIOMOBHHMX TEKCTax.

Buyrpimni uwinnicni  o3maku CHARMING PERSON €
3MICTOBHUMH «iHAuKatopamu» KoHienty CHARM i nposBisiroThesl uepes
nominytouy o3Haky SELF-DEVELOPMENT ato DEVELOPMENT OF
PERSONALITY, nanpuknan, «For the development of personality, in
other words, for self-development, we can take some measures that will
transform us into great human beings». O3naka SELF-DEVELOPMENT
MIPE3CHTYETHCS KOHIENTAMU:

1. GOAL, AIM, MENTAL INSPIRATION, nampuknazn, «Maybe
we are busy or tired, or sometimes do not feel like working. In this
case, our main problem is the lack of a definite aim. So we have to
select and fix a goal before we start to worky; «Aim always gives

310 © IOnis Tomuaxoecvka



Axiological Features of the Concept CHARM / CHARIVNIST...

mental inspiration and strengthens your confidence-level. However,
the researchers have observed that if the aim is too flexible, it is
never successfuly.

2. TIME, nanpuknan, «Start working with enough time in your
hand. Those, who take time to start a work, are, in one sense, too much
optimistic. They think that though they have started late, they will be
able to finish it in timey; «To answer unnecessary telephone calls, use
the most unproductive time of the day, for example, before the lunch-
time or before you go to the office in the afternoon.

3. MEDITATION, wnanpuknan, «Meditate again in the morning.
Make your work schedule for the whole day. Start your day'’s work with
new inspirationy.

Oznaka SELF-DEVELOPMENT  akryamizyerbcsi B TaKuX
CKJIQJIOBUX, K «self-esteem / camonioBaray, «self-confidence / BlieBHEHICTh
B co0i», «self-control |/ camoBnanaHHs, BOJOAIHHA cOOOIO», «simply-
be-yourself / mpocto-Oynb-coboro». Tak, SELF-ESTEEM wmae Oytn,
nepm 3a Bce, 310poBuM (healthy, good), nanpuknan, «You may have
noticed that people with a magnetic personality are most often calm
and composed. This comes from healthy self-esteem»; «Care about your
appearance, because looking better helps with self-esteem (xopowuii
BHEWHUL 8UO Nomozaem 300p0BOMY camoysadcenuio) and you must have
a good self-esteem and confidencey.

Osnaka SELF-CONFIDENCE, SELF-LOVE xapakrepusyerbcsi K
quiet, inspiring, convincing, Hanipuknau, «Exude a quiet self-confidencey,
«Self-love, self-confidence and authenticity are the foundational elements
of attractiveness». TloTpiOHO 3a3HAYUTH, IO JICKCUYHA OIWHHIL self-
confident B aHITIOMOBHIN KyJlbTYpl Ma€ MO3UTHUBHY KOHOTAIIIIO.

O3naky SELF-CONTROL HeoOXimHO «BKIIOYATH» ISl KOHTPOJIO
HaJ HETaTWUBHUMHU emolisiMu, Hanpukian, «Control your anger: look
for the reasons behind your anger. Take realistic measures to sweep
off these reasons. Your anger and excitement will drop down soony;
«Control your tone of voice. Your voice should be gentle and peaceful,
yet direct. Articulate your words clearly and project your voice. Practice
giving compliments into a recorder and play it back. Does your voice
sound sincere?».

[Tpuknagom axtyamizanii o3Haku «SIMPLY-BE-YOURSELF» e:
«Do not concern yourself with what others think about you. You can
not control what they think about you anyway, so do not worry about
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making a good impression. Simply be yourself. People appreciate your
honesty when you always show your true colorsy.

[lepeiineMo 10 aHami3y 30BHILIHIX O3HAK CTBOPEHHS IMIIKY
CHARMING PERSON y nmocnimkeHHX TEKCTax.

B aHIoMoOBHIN JIIHIBOKYJBTYP1 Ui PO3BUTKY IMIUKY «charming
person» HeobOximHo BpaxoByBatu, 1o BODY LANGUAGE rpae
BEJIMYE3HY POJIb B TPAHCIIOBAHHS YapiBHOCTI, BIEBHEHOCTI, HANIPHUKIIAI:
«Body language can go a long way in making people think you
are confidenty.

HaiiBaxuBimmMu B iMiJKiI 4apiBHOI JIIOMUHU € TakKi O3HAKH, IO
BKJIQJIAFOTHCS B MECEIDKI MPOaHaTi30BaHUX TEKCTIB-PEKOMEHIAITIH:

(1) mimiuni: FACE B wninomy, sike MNOBHHHO OyTH BHpa3HUM
(expressive) (1) «lt’s also related to having an expressive face, in that
the more your audience can read in your body language, the more they
grasp your meaning and enjoy your company», i MOXe BHCJIOBIIOBATH
pi3HI MOYYTTA, Hanpukian satisfaction (2) Your face will show your
satisfaction, chest upliftedy, pride (3) «So you feel proud and your face
glows in pride» 1 SMILE genuine, big, friendly, sincerely, nanpuxnan,
«A4 smile is always something good, because it shows you have a nice
personality and helps you feel okayy;

(2) oxynecuuni: EYE CONTACT, wnampuxnan: (1) «Looking
at people directly in the eyes gives you a certain hold over themy;
(2) «Keep eye contact throughout the conversation. No matter what
you're talking about, holding the persons eyes will make you seem
more charmingy;

(3) donamiini: VOICE (confident, gentle, peaceful, direct,
sincere), Hanpuknan: (1) «A lively, expressive voice is one of the most
powerful instruments in the world, especially when it’s resonant and
sparkles with changes of pitch, speed, and volume», (2) «Your voice
should be gentle and peaceful, yet directy,

(4) ranruuni: TOUCHING (light), nanpuknan: «During the course
of the conversation, it may be appropriate to use light touching to keep
it moving. You can lightly touch the person's shouldery. | HANDSHAKE
(firm), nanpuknan: «When you meet someone, give a firm handshake
and look the other person in the eyey;

Buyrpimni uminmicni  osmakm UYAPIBHOI JIIOJWHU, sxi
BHCTYIIAIOTh B POJIi 3MICTOBHUX «iHauKaropiBy» koHrenty YAPIBHICTb
B YKpaiHCBKiii MOBi, TOB’si3aHi, MepII 3a BCe, 3 O3HAKAMH yUpicmb,
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OyuieHicmob,  JHCIMMEPAOICHICMb, — ecelicmb, KI €  TUIIOBUMH
QYUIEBHUMH IIHHOCTSIMH YKpAiHIIIB.

Oznaku IWPICTh, HAYHIEBHICTDH mnpe3eHTyoThcsi 4epe3
KOHLIENIT «IIMpOKa Aylia» Hanpukiaa: «I, mabymse, HaticonogHiue —
0yobme npupoonumu. Bcsa cuna, 6cs euepeis nosumHa umu 3cepeouru
u Oymi cnpaedxicHvoro. JyuwesHicms U wupicmv UCOKO UYIHVIOMbCS 8
KOJICHOT ocobucmocmiy; /s Xopowioeo CniiKy8anHs, HeoOXIOHO camill
6ymu 3 wupokoro oywero. YV ye nouamms 6K1A0AIOMbCA MAKi AKOCHI,
AK  8iOKpumicms, wupicmo, weopicmo. Ilounu 3 moeo, wo nio yac
nepepeu nouacmytii Kojie2 NUpo2oM GIACHOI UNIUKU a0 YyKepKaAMUy.

Oznaku XITTEPAAICHICTH, BECEJICTb akryami3yroThcs
yepe3 KOHLENTH «Iylla KOMIIaHi», «IeHTp TSDKIHHS KOMMaHii», «3ipka
KOMMaHi», Hanpukian: «lIpueabausa noouna 3a824COuU 3HAXOOUMBCS 8
omouenni Opysie. Came 3 Helo Kole2u Xouymb nepexkycumu 6 00IOHIO
nepepgy, 6oma € Oyuielro KOMNauii ma oadcana 6 0OyOv-sKomy O00Miy;
«Haueaxcaugiworo  xapakmepucmukor — 4apigHocmi €  eMOoyiuHa
npueabnugicms  A0OuHU. Llenmpom  mANCIHHA ~KOMNAHII cmae  He
Hatikpacusiwuil, a xmo? — Camutl ecenutl i HCUMmMeEPAOICHUL YON0BIKY.

Oznaka TSDKIHHS, TTPUTATAHHS peanizyroTbCsi TakoX uepe3
KOHIICNT «MarHi™, Hanpukian: «/Ilpusabnusi oucinku, HIOU MmacHim,
npumseyoms 00 cebe noel, nNpuiomy He MilbKu YON08IKi8, a U IHCIHOK.
11io uapienicmv npueadbaueoi ocodbu yinkom modxce nompanumu i iHua
npedcmasHuys caadbkoi cmami. Jloou msacHymvcsi 00 moeo menaa,
3aMUWKY, AKUNL OYKBAIbHO BUXOOUMb 810 UYApPIGHUX [ NPUBAOIUBUX
JHCIHOKY; «BHympiwnsa uapienicme — eenuxuti maeHim. Ane sk Oyov-sike
CKNaoHe 1 4yooge 61aCMUBICMb, YApPIGHICMb MOJMCHA He MIIbKU
po3eunymu, ane i empamumu. I K yacmo 6 20HUMEI 3a [0eanrbHUMU
po3Mipamu  nNponopyitl.  c6020 mina abo MOOHUMU HAPAOAMU MU
3a6y8aemMo NPo C60I BUKIIOUHO THOUBIOYATLHUX PUCAXY.

Osnaka OCOBJIIBICTB, CBOEPIJHICTD mnpe3eHTyeThCsl uepe3
KOHIIENT «POJ3UHKAY», HANPUKIIA: «3Haudims ceoto Poozunxy! /[ns mozo
wob poskpumu ceili 0ap, uapieHiCMb, NPUCTYXAUmMecs [ NpuOUSimbvCs
0o cebe. Illykaiime 1 0008’a3k060 3Hatideme cebely;, «3natidimo
me, wo eudinge Bac 3 ycix, npuxpawae i 3axonuo€ IHUWUX, CMUb,
AKUU NIOKpeciums me npekpacHe, wjo € 6 306niwnocmi. Ilobydyiime
00paz HABKONO B1ACHOI pOO3UHKU, adxce 8 0Y0b-5Kill 308HIUHOCMI €
docmoincmea i HeOONIKU. 3peumoro, NOHAMms Kpacu €, i ) KONCHO2O
Ha yell pPAaxyHok 61acHi Yynooooawms. Ane 0y0b-aKOMY YON0BIKOBI
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no00OarmMbCs MilbKU Mi HCIHKU, SAKI 6MIIO NOEOHYIOMb GHYMPIUHIO
Cuny i HCiHoOuy ciabKicmuvy.

3osuimni oznaku YAPIBHOI JIIOJIMHU, siki BHCTYHAKOTh B poIi
¢13uunux «iHaukaropie» koHuenty YAPIBHICTD B ykpaiHcekiii MOBI,
OB ’s3aHi, MEpII 3a BCE, 3 MOBOIO Tina: «llokajcu ceow uapisHicme 3a
oonomozoio mosu mina. Moea mina mooice b6azamo poznogicmu npo me,
Hackinbku Bu nobume cebe, i modce donomoemu Bam 30aéamucs Oinvuu
BIOKpUMUM O/ THULUX Y.

Sk 1 B aHIIIOMOBHOMY IHTEPHET-TUCKYpCl, B YKpPaiHOMOBHUX
TEKCTaX-PEKOMEH/IAIlISIX BAXJIMBUMH € HACTYIHI O3HAKH:

(1) mimiuni: OBJIMYYSA (inousioyanvue), nanpukian: (1) «V 6yos-
AKoMy 8Unaoky, 0008’a3k060 nopadvmecs 3 maticmpom. CnpasdxcHi
npoghecionanu He MiNbKU  8PAXYIOMb  THOUBIOVANLHI  0COOIUBOCTI
obnuyus, mun 6010ccs, ane U CKIIbKU uacy y eac modxce nimu Ha
VKIAOAHHS MAuOYmHb020 uieoespa 6 OOMawiHix ymoeaxy. [0onoBHUM
MIMIYHAM KOMIIOHGHTOM € YCMIIIKa: Kpacused, wupd, npupooHda,
Hanpuknan: «bazamo 6 womy cuna JHCIHOYOI UApPI6AIUEOCMI 6 YCMIUWYI.
Ihyorce eadicnueo, wob yemiwka Oyny Kpacusea, aie 800HOYAC WUDAY.

(2) oxynecuuni: OYI, OGmuck B oyax, sSCHI, BHIIPOMIHIOIOTH, O4i
K Ja3epkano nymi, Hanpuknaa: (1) «3eaodatime 3unaiiomux eam nrooeii.
Ti, y Kkoco oui scHi, OMUCKYYi, npugepmaroms 00 cebe 0Y0b-KO20»,
(2) «dusimvcss npamo 6 oui CniBPOIMOBHUKY U NepeKoHylme, o y
sawux o4ax i nocmiwyi Hanucawi 2UOOKA noeaca U 3AXONJEHHS HUM.
3 wacom eu nomimume, wo SUKIUKAEME BIONOBIOHY NOCMIWKY I 000pull
noanso. lle i € uapisnicms!».

(3) domnamiini: T'OJIOC (npusabnusuii, eiopytouil, Kpacusuil,
2nuboxul), HANpUKIAL: «fIkwo conoc npusabaugo eiopye, bazamull
HIOGHCAMU, A PYXU MIina M aKi, 4ymmesi — N0OUHA MA€ HA OMOYYIOUUX
cunbHuu epomuunuti énaus. I xoua yi ¢paxmopu yacmo neyceioomneni, ix
YIIKOM MOJICHA MPEeHY8amu».

YacToTHHI  pO3MOALT  MaHIMYyIATUBHUX  O3HAK  AHDIIKHCHKOTO
konuenty CHARM 3aranpHOI0O KUIBKICTIO 59 JEKCHYHUX OIMHMIIb
Ha 345 BXUBaHb, BHUSBICHHUX METOJOM CYIUIbHOI BHOIPKH 3 TEKCTIB-
pexkomennaniii «How to be charming» / a6o «The ways of charming»
3aranbHuM 00’emoMm 15 000 cioBodopm, BHUIIISIa€ HACTYITHUM YHHOM B
AJepHid, MeaianbHoi 1 epudepiiHoi 30Hax.

Tak, 11 o3HaK siAepHOI 30HHW, SKI HAWOUIBII  AKTHBHO
BUKOPHCTOBYBAJIUCS U HABYAHHSA, SIK CTaTu charming person / magnetic
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personality, pO3NMOAUIMINCA HACTYITHUM YHHOM B JIaHIM MiArpymi
(3aranpHuil o0csar BxkuBaHHS — 179 ommaMub / 100%): (1) smiling
(14,5%), (2) positive (10,6%), (3) genuine (10,6%), (4) magnetic
(10,1%), (5) confident (10,1%), (6) engaging (9,5%), (7) complimenting
(8,4%), (8) interesting (7,3%), (9) comfortable (6,7%), (10) energetic
(6,1%), (11) warm (6,1%).

MeaianbHy 30HY I[IHHICHUX O3HaK aHIJIIWCHKOTO KOHIEOTY
CHARM cxkmanmu 37 o3Hak, sKi B JdaHIM MACPYIl  PO3MOTUTHIIACS
HACTYITHUM YMHOM (3arajibHui oOcsr BxkuBaHHS — 155 ogunuis / 100%):
(1-4) funny, inspirational, open, successful (5,8%), (5-6) exciting,
impressive (5,2%), (7) sincere (4,5%), (8-9) kind, sharing (3,9%), (10—
11) appearance, dynamic, sexual (mo 3,2% xoxen), (12—17), intensive,
light, (o 2,6% koxeH) Ta iH.

Ilepudepiiiny 30HYy [IHHICHUX O3HAaK AaHIIIHCHKOTO KOHIEOTY
CHARM cxmanu 11 o3Hak, KOXHY 3 SKuX Oynao B naHiii BuOipmi
TEKCTIB 3a(iKCOBAaHO TUIBKA OJWH pa3, HANPUKIAN, awesome, easy,
empathetic, endearing.

YacToTHUN PO3MOALT I[IHHICHUX O3HAaK YKPAiHCHKOTO KOHIICTITY
YAPIBHICTb 3aranbHOIO KIUIBKICTEO 66 JIEKCHYHMX OJWHUIL Ha
407 BXKUBaHb, BHUSBICHUX METOIOM CYILUIbHOI BHOIPKH 3 TEKCTIB-
pexoMeHaami «Sk Oytu yapiBHUM» a00 «CrocoOu, sSIK cTaTh YapiBHUM»
3arasibHUM 00’emoM 15 000 crnoBodopMm, mpeacTaBieHUN B TakUi ke
cnocié B sAepHii, MenmianbHii 1 nepudepiitniii 3oHax. Tak, 10 o3Hak
siIePHOI  30HM, $SIKI HaWOLIbII AKTMBHO MOXKYTh BHUKOPHCTOBYBAaTHUCA
JUIsl TPEeHyBaHb, K CTaTH 4YapiBHOIO a00 MpHUBaOIMBOIO JIOIUHOIO,
PO3MOAUIMIINCS HACTYITHUM YMHOM B JIaHIM miarpymi (3aranbHuii oOcsr
BxuBaHHA — 208 oxunune / 100%): (1) BneBHenuit (21,2%), (2) rapHwuit
(11,1%), (3) npupoxnuuii (10,6%), (4) mmpuit (9,6%), (5) ycmixHeHuit
(9,1%), (6) enepriitamii (8,7%), (7) nozutuBHuii (8,2%), (8) HomsHyTHI
(7,7%), (9) copapxHiit (7,2%), (10) nerkuit (6,7%).

MeniaabHy 30HYy ckiana 41 o3Haka, po3NOAUICH] B JaHii miaArpymi
HACTYITHUM YMHOM (3arajibHuil oOcsr BxuBaHHS — 189 ogununp / 100%):
(1) Becenuit, xommaniiicekuii (mo 4,8%), (2) noOpwuii, KpacuBHIA,
MPaBWIBHUHN, IIAaCIUBUH, sckpaBuii (o 4,2%), (3) ocobnuBuiil, oxaitHuii
(3,7%) (4) uyiinuit (2,6%) Ta iH.

Ilepudepiiiny 30ny ckinanu 15 o3Hak, koxkHa 3 sKuXx Oyna B
JMaHii BHOIpII TeKCTiB 3adikcoBaHa TIABKM OJWH pa3, HANPHUKIA,
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bazamoeparHutl, BUMOHYEHUII, 8PIBHOBACEHULI, 3a2a0K08Ul,
3ananvHull Ta 1H.

BucHoBku

Jlis  aHITIOMOBHUX PEIUIIEHTIB BaXKJIMBOK € Taka IliHHICHA
o3naka, sk SELF-DEVELOPMENT a6o DEVELOPMENT OF
PERSONALITY / CAMOPO3BUTOK, ska axtyanizyerbcsi uepe3 ii
CKIIQJIOBI: self-esteem / camornioBara, self-confidence / BIEBHEHICTh y €001,
self-control/Bononinus, camoBnananus, «simply-be—yourselfy / «upocto-
Oy/nb-co00I0», 110 BUABIAIOTHCA, Yy Iepuly 4depry, y MoBi Tina (BODY
LANGUAGE), nampuxknan, FACE (satisfaction, expressive), SMILE
(genuine, big, friendly, sincerely), EYE CONTACT (directly),
TOUCHING (light), HANDSHAKE (firm), a takoxx VOICE (boldness,
confident, gentle, peaceful, direct).

MamninynatuBHi  o3Haku koHmenty YAPIBHICTb y Tekcrax-
PEKOMEHAMIIX [aTEpHET-IUCKYPCY, 10 BUKOPHCTOBYIOTHCS
YKpaTHISIMU 711 CTBOPEHHS TO3UTHBHOTO IMIJKY Y TIOBCSKACHHIM
KOMyHIKalli Ta mnpodeciiiHii IiSIbHOCTI, MOB’S3yIOTh 3 IIHHUMH
O3HAKaMHU, SIK-OT: OVWEGHICMb, WUPICMb («wupoxa oyua», «oyua
KOMRAHIL»),  HCUMMEPAOICHICMb  (CKYEeHmMpPp  MANCIHHA — KOMNAHILY),
CBOEPIOHICMb («POO3uUHKAy), TIPU 1OMY (I3WYHI XapaKTepPUCTUKH (0dli,
roJIoC, YCMIIIKAa) CIYTYIOTh «30BHIIIHIMHM 1HIUKATOpaMHU YapiBHOTO
BHYTPIIIHBOTO CBiTY». Jlo MpuUKIany, oui sx 03epkano Oyuli, ycmiuka sx
2eHepamop no3UmMuUeHUX @rrioie TOuIO.

Hoseneno, mo auckypcuBHa o3Haka SELF-DEVELOPMENT
anniomoBHoro koHuenty CHARM € koHTpacTHOIO. YCTaHOBIEHO, LIO
Taka JHCKypCMBHa oO3Haka ykpaiHcbkoro konmenty YAPIBHICTD,
sk CBOECPIJHICTb € KOHTpacTHUMH, a JTUCKypCHUBHI O3HAKHU
CONFIDENCE i BIIEBHEHICTD € inTerpansHUMU AJIs TBOX KOHIIETITIB.

Jlo nepcnekmug maHOTO ITOCIHIDKEHHS 3apaxOBYEMO TIO/AJIbIIE
BUBUEeHHS  BepOamizauii  konuenty CHARM /  YAPIBHICTbH
B 1HIUB1TyaTbHO-aBTOPCHKUX KapTHHaX CBITY, YKJIaJaHHS
MOBJICHHEBUX TIOPTPETIB YapiBHUX JIHTBOKYJIBTYPHHUX THIAXIB Y
HEOMU3bKOCIOPITHEHUX JIHTBOKYIBTYPAX.
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AHOTALIA

Cmammsa  npucesvyeHa  OOCNIOHEHHIO  IiIH2BOKY/AbMYpPHO20  KOHUernmy
CHARM / YAPIBHICTb 8 aHenilicekili ma yKpaiHcbKit mosax. Mema pobomu —
suAsUMU YiHHICHI xapakmepucmuxku KoHuyernmy CHARM / YAPIBHICTb e
OH2/10MOBHOMY MA YKPAiHOMOBHOMY [HmMepHem-OUCKypcax Ha mamepiani
mexcmis-pekomeHoayili «How to be Charming» / «fk 6ymu vyapisHUM» ma iH.
O6’ekmom OocnidnceHHa € KoHuenm CHARM / YAPIBHICTb ak ecmemuyHuli
KOMMOHEHM aHa/I0MOBHOI ma YKPAiHOMOBHOI KapmuH ceimy; npeomemom —
nodibHocmi, giomiHHOocmi ma KoHmpacmu e criocobax eepbanizayii KoHyenmy
CHARM / YAPIBHICTb e aHenilicekili ma yKpaiHceKili mosax i cneuudika
OUCKYpCUBHO20 8MifeHHA OaHO20 KOHUuernmy y 8i0nogiOHUX /1iIH2B8O0KYMbMYpPaX.
lposedeHull aHani3 ymomnusus 8ulineHHA BHYMPIWHIX i 308HIWHIX O3HAK
hopmysaHHA imiony CHARMING PERSON / YAPIBHA JIKOAUNHA. BHympiwHi
UIHHICHI 03HAKU € 3MicmosHUMU [HOUKamopamu KoHuyenmy CHARM [/
YAPIBHICTb. 308HiWHI YiHHICHI 03HAKU € (hi3uMHUMU iHOUKamopamu KoHuenmy
i 8KaAYArOMb MIMIYHI, OKynecu4Hi, oHayiliHi ma eanmuyHi 03HaKu. [ns
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aH2/I0MOBHUX peyurnieHmie 8aMaIUBOID € MAKA UiHHICHG O03HaKa, AK SELF-
DEVELOPMENT a6o DEVELOPMENT OF PERSONALITY / CAMOPO3BUTOK,
AKQ aKmyanizyemoca dYepe3 ii cKknadosi: self-esteem/camonosaea, self-
confidence / enesHeHicmb y cobi, self-control / 605100iHHA, camoenadaHHs,
«simply-be—yourself» / «npocmo-6ydb-coboro», W0 BUABAAIOMbLCA, Y Mepwy
yepey, y mosi mina (BODY LANGUAGE), Hanpuknad, FACE (satisfaction,
expressive), SMILE (genuine, big, friendly, sincerely), EYECONTACT (directly),
TOUCHING (light), HANDSHAKE (firm), a makox VOICE (boldness, confident,
gentle, peaceful, direct). BuokpemsaeHO maki aKcionoziyHi 03HAKU KOHUenmy
YAPIBHICTb 8 yKpaiHOMOBHUX meKcmax-pekomeHoayiax: OyuwesHicme,
wupicms  («wupoka Oywa», «Oywa KOMMAHIT»), HUmMmMEpPAodicHicms
(«ueHmp MAMIHHA KOMIMAHIi»), CBOEPIOHICMb («pOO3UHKA»), npu UbOMYy
izu4Hi xapakmepucmukxu (o4i, 20/70C, YCMIWIKQ) Cay2ylomos «308HiWUHIMU
iHOUKamopamu 4yapieHO20 BHYMPIiWHbLO20 C8iMYy», HANMPUKAAO0, 04Yi AK 03epKaso
Oywi, yCMiWKa K eeHepamop no3umusHux awidie mouwjo. LosedeHo, w0
ducKypcusHa o03HaKa SELF-DEVELOPMENT aHenomosHo20 KoHuenmy CHARM
€ KOHMPACMHOK. YCMAHO08/1EHO, W0 MakKa OUCKYPCUBHA O3HAKA YKPAiHCbKO20
KoHuyenmy YAPIBHICTb, sk CBOEPIAHICTb € KOHMpAcmHow, a OUCKYPCUBHI
o3Haku CONFIDENCE i BITEBHEHICTb € iHmezpanbHUmu 0715 080X KOHUernmis.

Knrw4oei cnoea: KoHuenm, UiHHICHI 03HAKU, IHMepHeM-0uCKypc, YapieHicme.

Tomuyakoeckaa HnuAa. LleHHocmHble npu3Haku kKoHyenma CHARM [/
YAPIBHICTb 8 aH2aulicKomMm U YKPAQUHCKOM A3blKax (KOHmMpacmueHbiii
acnekm)

AHHOTAUUA

Cmamesa  noceAweHa  UCC1e008AHUK  /IUH2BOKY/AbMYPHO20  KOHUenma
CHARM / YAPIBHICTb 8 aHenulicKom U YKpauHCKOM A3biKax. Lleab pabomesi —
8bIA8UMb UEHHOCMHbIe Xapakmepucmuku KoHuyenma CHARM / YAPIBHICTb
8 QH2/10A3bIYHOM U YKPAUHOA3bIYHOM WMHMepHem-0ucKypcax Ha mamepuase
mekcmos-pekomeHoayuli «How to be Charming» / «fk 6ymu 4yapieHUM» u Op.
Obvekmom uccnedosaHua Aensemca KoHuenm CHARM / YAPIBHICTb kak
acmemuyeckuli KOMMOHEHM QH2A0A3bIYHOU U  YKPAUHOA3bIYHOU KApMUH
mupa; npeoMemom — CxXo00Cmea, pasau4usas U KOHmpacmel 8 crocobax
sepbanuzayuu kKoHuyenma CHARM / YAPIBHICTb e aH2nulicKomM U yKPAUHCKOM
A3bIKAX U Ccrneyuguka OUCKYypCUBHO20 80MaA0WeHUd OAHHO020 KOHUernmad 8
coomeemcmeayrouux UH280Kysbmypax. [lposedeHHbili aHAAU3 M0380UN
8blI0enuUMb BHYMPEHHUE U BHEWHUE MPU3SHAKU (HOPMUPOBAHUA UMUOMQ
CHARMING PERSON / UYAPIBHA JIKOAMHA. BHympeHHUe UeHHOCmHble
MPU3HAKU A87810McA codepiamesbHbiMU UHOUKamopamu KoHuenma CHARM /
YAPIBHICTb. BHewHuUe UeHHOCMHble [MPU3HAKU A8AAMCA  (hu3u4ecKumu
UHOUKOMOPAMU KOHUernma U BK/AKYAKM MUMUYECKUE, OKysecuyecKue,
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(POHAUUOHHbIE U eanmuyeckue Mpu3HaKku. a4 aHan08a3bIYHbIX peyurnueHmos
80X¥HA MQOKAA UeHHOCMHAA cocmaenaruwasa, Kak SELF-DEVELOPMENT
unu DEVELOPMENT OF PERSONALITY / CAMOPA3BUTUE, kKomopas
akmyanusupyemcs 4yepe3 ee cocmasnswoujue: self-esteem / camoysaxceHue,
self-confidence / ysepeHHocmeb 8 cebe, self-control / camoobnadaHue, «simply-
be-yourself» / «npocmo-6ydb-coboli, ebiAsnsembix 8 Mepsyo o4yepedb, 8
A3blke mena (BODY LANGUAGE), Hanpumep, FACE (satisfaction, expressive),
SMILE (genuine, big, friendly, sincerely), EYE CONTACT (directly), TOUCHING
(light), HANDSHAKE (firm), a makme VOICE (boldness, confident, gentle,
peaceful, direct). BbideneHbl maKue akcuoso2uyeckue MpPu3HAKU KOHuenma
YAPIBHICTb 8 yKpAuHOA3bIYHLIX MEKCMAX-PeKoOMeHOauusax: OyuwesHOCms,
UCKpeHHOCMb  («wupoka Oywa», «0ywa KOMMAHIT»), MHU3HepadocmHoCmob
(«ueHmp mMAXIHHA KOMMaHIi»), ceoeobpasue («pPoOO3UHKA»), MpuU 3MOM
husuyeckue XapaKkmepucmuku (271030, 20a0C, yablbKa) cayxam «8HeWHUMU
UHOUKamopamu o0baamenbcHO20 BHYmMpeHHe20 Mupa», Hanpumep, anasa
KaK 3epKasao Oywu, yablbKa KAk 2eHepamop oaoxumesnbHoeix @aoudos
u momy nodobHoe. [loKazaHo, 4Ymo OucKypcusHblli  npusHak SELF-
DEVELOPMENT aHenoAa3zbi4HO20 KoHuyenma CHARM Asnaemca KOHMpPAacmHsIm.
YcmaHossieHo, Ymo makoli OUCKYPCUBHbIU MPU3HAK YKPAUHCKO20 KOHUernma
YAPIBHICTb, kak CBOEOBPA3UE Aenaemca KOHMpPAcMHbsIM, d OUCKYPCUBHbIE
npusHaku CONFIDENCE u YBEPEHHOCTb sAenaiomca uUHMezpasnsbHeIMU 05
0d8yx KoHyenmos.

Knrouesbie cnoea: KoHuernm, UeHHOCMHble MpPU3HAKU, VMHmMepHem-Ouckypc,
charm, o4yaposaHue.

———

320 © IOnis Tomuaxoecvka



