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BHCHOBKHM: IIOIIPH BCe, BBA)KAEMO, II[0 IIOTEHIIial MIKpOO6JIOTTIHTOBOI
m1aTGopMU BeJIUKUM, apKe Ileld IHCTPyMeHT Jae >KypHaJicTaM 3MOTy
OIIepaTHUBHOTrO BiJICIiIKOBYBaHHS IO, HETBOPKIHTY, IIBUAKOTO iHpOp-
MyBaHHS IIpO Ba>KJIMBI ITOZiM1 B VKpaiHi, a rojsoBHe epeKTHBHUM IHCTPY-
MEHTOM KOMYHIKAI[i¥ i3 3aXifHUMU ITOJIiTUKAMU Ta >KypHaJslicTaMH, aHIJIO-
MOBHHM CBITOM. A Ile B YMOBax BiliHU, iHGOpMAIlilfHOTO IIPOTUCTOSIHHSA,
BifOy0BH YKpalHW IIiC/IS IIepeMOrd Ta MavOyTHBOTO BXO/KEHHS HAaIlol
KpalHU B €BpOATIIaHTUYHI CTPYKTYPH, € BAXKJIIMBUM 1 epeKTUBHUM IHCTPY-
MeHTOM iH$OopMaLiiiHOIo IIPOCYBaHHs IHTEePECiB HAILIOI leprKaBH.
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CIIPSIMOBaHUH Ha CTUMYJIIOBAaHHS 36yTy ¥ $opMyBaHHS IIOIIUTY Ha TOBapu/
IOC/IyTH/ifiel ¥, BIJIIOBIHO, Y pe3y/bTaTi IIbOro — OTPUMaHHI MaKCUMaJlb-
HOTO IPUOYTKY peKJIaMOZaBIEM.

Tpeba 3asHauuTH, 1[0 [IparMaTH4Ha 1 IICUXOJIOTIYHA CIPSMOBAHICTH
PeKJIaMHOTO TeKCTy €MKO i JJAKOHIYHO BUpa’KaeThbCsl, SIK IIpaBUJIO, Y IIpar-
MaToHiMi ¥ csoraHi. Hariyacrinre (y 80 % Bumazakis [3]) cioraHu MicTSITh
peKkjIaMHUI IparMaToOHIM SIK KOHI[eHTpaT peKJIaMHOi KoHIemi. SKimo
K Y CTPYKTypi peK/JIaMHOTO CJIOTaHy HeMae BJIACHOI Has3BHU, TO BOHA,
BHACJIIJJOK YaCTOTO B)KMBAHHSI 3arajloM B peksaMi i sIK pesyabTaT akTy
pexsIaMHoOI cyrecTii i TOTaJIbHOT0 HaB’I3yBaHHS MOBITIO, IIiZICBiIOMO «BUKJIU-
KaeTbCs» 3 Moro mam’aTi yoitig 3a cioraHoMm. TakuMM YMHOM, BJjacHa Has3Ba
y CKJIaZli PeKJIaMHOIO TeKCTYy € s/lepHHUM KOMIIOHEHTOM, VHiKaJIbHUM 3a
PiBHEM IIparMaTHUYHOTO i IICUX0JIOTIYHOTO BIUIMBY Ha PEIUIIiEHTAa i KOHIeH-
Tpalii B cob6i BestuKoro 610Ky iHpopMmartii.

HuHi y peksaMHINM KOMyHIKaIlii IONyJIIpHUMHY € MOBHA T'pa i JIEKCUYHI
HOBOYTBOPeHHSI (peKJlaMHI HeOJIOTi3MH, CTBOpPEHi [I1 KOHKpPeTHUX
MIPOAYKTIB).

PexylaMHa TBOPUICThL — Iie abCOIIOTHO HECIIO[iBaHUM II0BOPOT AYMKH,
KOJIM B IIPOCTOMY 3Hal/leHa HellepefbadeHa acoliarisg. Acorfiallii € IIcuxo-
JIOTIYHOK OCHOBOK CEMaHTHUYHHUX KOHOTAIlid. V JIHTBICTHIII BHIUIEHL
3 [JOCTOBIPHOI0 TOYHICTIO TPYIIM KOHOTAIlil, iCHyBaHHS SKUX 00yMOBJIEHE
pisHUMU IIpUYUHAMU:

— CUTYaTHBHO-IICUXOJIOTIYHHMMH  (KOHOTaIii  ipoHi4HOCTi, eBde-
MicTUUHOCTI, mocuyieHHs). Hampukian: Flint 3 Humu! Cyxapuku Fling;
Ksac TAPAC 6inmit OcBikeHHUN MeH ; HWii..omepHuii Teatp! Cemapu-
CTOH — HiMeIlbKa ¢opMysa piBHOBary; Kauail moTpscHuil gomatok COMFY
i orpumy# 6oHycu!; HoBi Badui ROSHEN EBesina kxaxe: KJIBOBO! Hosi
Ba¢ui ROSHEN Buag kake: MEHI HOPM;

— COL{aJbHO-JIHTBICTUYHUMH (KOHOTAIlil >KaproHigHOCTi, PO3MOB-
HOCTI, KHYKHOCTI). Hanpukuaz: brain Xo-y! 3ynuHuce! V Hac Bce 6yze Ha
isil 15-23 rpyzasa BIAKPUTTA! #Bombe3HoIlikaBe-BeJIMYHOCBITKOBEe Bcim
BigBigyBauam ITIPMEMHI CIOPITPMI3H CITY CENTER np-T HebecHol CoTHI, 2;

- KYJIBTYpHUMHM (KOHOTaIlil ifeosiorii, KysnbTypn), ®eHoMeHanmbHO! Hil
MedenominanbHo! (IIpertapat MedeHaMiHKa);

- BJIaCHe MOBHUMH (KOHOTAaIlili HOBHU3HH, IHIIIOMOBHOCTI, apxaid-
HOCTI, TepMiHosioriuHocTi). Hampukiax: MeHI IIpOTHUBIpyCHH, aHTH3a-
CTYyOWH, HA pOOOTYBUXOAMH.... A MeHi ~EPTO®EPOH! ; Bop>xomi CBATO 11106
#BOP>KOMUTH.

3BepHeHHs JI0 IIOYYTTIB CII0’KHBAYiB — epeKTUBHUN 3aCi6 KOMYHIKaTHB-
HOTO 3B’I3Ky. BimomMul HiMelIbKUM peKIaMicT-IpakTUK BaisbTep IlleHepT
Ha3WBaB eMOIlii «M'SIKUM HAacUJIbCTBOM», SIKe Hala€e peKjJaMi «HaTUCK
1 fmieBicTb». Ile CBOEpPIIHUM «THUCK Ha IICUXIKY», SIKUU IIPUHOCUTH IIepe[-
6auyBaHUIl pe3ysbTaT. [ICHXOJIOTiYHA CyTh peKJIaMH — B IfiJlecIpsMOBa-
HOMY BILIMBI Ha CIIOKHMBaya. AHTPOIIOLIEHTPU3M, SIK OCHOBHA puca 6yab-
SIKOTO TEeKCTY, 0COGJIMBO BJIACTUBUU PEKJIaMHOMY TeKCTY, ajKe OyIb-sgKe
peKJlaMHe IIOBifIOMJIEHHS — Ile 3BepHEHHs [0 JIIOAWHMY, 110 Mae Ha MeTi
CIIOHYKaTH II 0 HeOOXiTHHWX g peKJIaMOJaBIliB M 3ayIsi JOCATHEHHS
MapKeTUHIOBUX ITiTeH.
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[IeBHOI0 OpPUTIHAJBHICTI0O Yy JIIHTBICTUYHOMY acHeKTi BifpisHS-
I0ThCSA OCTaHHI TBopdui HamparnoBaHHI TM COMFY y coiBmpani 3 ykpa-
{HCBKMM KpeaTHBHUM areHTCTBOM banda https://banda.agency/. IIpoxy-
IIeHTU peKJaMHU3 II0BifloMJIeHb IPOIIOHYIOTh He JIHIIle BUKOPUCTaHHS
MOJIOZIi>KHOTO cjaeHry (mo npukiany: Comfy CMAPT TB 3a 6yab-sike
snaBe; Comfy TajpkeT Ha OyAb-IKHUU 6GamKeT ), a ¥ peKJIaMHHUX HeO0JIO-
rismiB. 3 OCTaHHIX — Ile cepis peKJIaMHUX IOBifomiyeHb Ay COMFY
(Kymyit KPAIIliB y COMFY 3 pgocraBkoro 3a 1 rpuBHI0O [4]; KABANOSY
FRIDGE COMMERCIAL Bix DMYTRUK: Teit! Tu Kymu 3 KoBOacHeKOM?
Kabanocam HopM 6e3 xosaopmoca. Ile >x Kabamocm Bix /[AMUTPVK!
Hy tu mo? [1]).

Jits KABANOSY areHTCTBOM HaBiTh IpUAyMaHi iMeHa /iJId repoiB Bifjeo-
pexsiamu: ITom i [lopka, Ifubyss i BaHakauka, BapeHbka, OgHooKa Karrycra.
OueBH/IHO, 110 IIi Ha3BU IIpPU3HAYeHi /IS eMOI[iIMHOTO BILUIMBY Ha MOJIO-
JIKHY IIJTBOBY ayIUTOPIt0, [JIS SIKOI 1 IIPOIIOHYETHCS IIPOAYKT Bix IMUTPVK.
BisyasbHi 06pas3u AOCUTH CyIlepedsIHBi, ajle OCHOBHE 3aBJlaHHS — BUKJIU-
KaTH eMOIIil ¥ 3aI[iKaBUTHU ayAUTOPit0 — BUKOHYIOTb.

TakumMu >K eMOI[iIHHO HacHYeHUMH € U iHmI iHQopMamiiHi
MPOAYKTHU [l peKJIaMHUX CTpaTerii BKasaHUX TOPTOBEJBbHHX MapoK
(manpuxiag, [5]).

BIIBIIICTIO AOCHIJHUKIB peKJIaMHd B KOMYHIKaTHBHOMY acIleKTi BOHa
BHU3HAYaeThCd 9K ¢opMa KOMYHIKaIii, [0 mepekiafae SIKICTh TOBapiB
1 IIOCJIyT MOBOIO 3aIIHTIB 1 ITOTPe6 CIIOKKMBadiB. PekjlaMHa KOMYHIKaIlisg
€ 0c06IMBOI0 GOPMOI0 COIliaTbHOI KOMyHIiKaIlil, OCKiJIbKM BOHa He JIHIIIe
MYCHUTH IlepefaTy iHGOpMallito Bifi IpoAyIleHTa /10 PeljUIlieHTa 3a JOII0-
MOT0I0 MOBHU ab0 iHIIMX 3HAKOBHUX CHCTeM, a IIepeKOHATH IPUUHATH
pillleHHS — BUMHUTHU aKT KYIIiBJIi/CII0’)KUBaHHA IIOCIYTH, iftel, ToBapy [2].

Came Bepb6anbHI 11 HeBepbaJbHI KOMIIOHEHTH pPeKJIaMHOI KOMYHi-
KaIlil CTBOPIOIOTH CyMY pallioHaJbHUX i eMOIIMHUX BajKeJIiB, II0 3[aTHI
IepeKOHATHU peruIlieHTa peKJaMHOI KOMYyHiKallil IPUHHITH KOHKpeTHe
KOMYHIKaIlililHe 4YH eKOHOMiuHe DpIIlIeHHs y IIpolieci 3allikaBJIeHOCTI
abo KyIiBJIi peKJIaMOBAaHOro 06’€KTy. I, BOUeBH[b, 4Yepe3 PO3MUTICTH
LIOZl0 JIiTepaTypHUX HOPM, HeCTaJIiCThb CBOI'O CJIOBHHKA MOBa peKJIaMH
Mae BeJIMKUH IIOTEHIliaJl y 3aCBOEHHI pPi3HOMAaHITHUX JIEKCHYHUX
HOBOYTBOPEHb.
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MARKETING COMMUNICATIONS: TRENDS AND PROSPECTS

What kind of marketing is relevant and promising in the context of the
transformation of the world and people? Which marketing communications
are environmentally friendly and effective? A conscious approach to the
formation of a marketing communications mix takes precedence over
template automation, and marketing thinking becomes a key factor in the
successful implementation of marketing communications.

While this article does not aim to analyse the history and evolution
of marketing, we believe it is important to point out modern concepts
and trends.

The classical concept of interaction marketing is to produce something
that satisfies consumers and business participants. In today’s world, it is
certainly expanded by deeper views of people and business processes.
The most popular are the integrated and customer-oriented approaches.
Special attention should be paid to the modern trends proposed by Philip
Kotler: lateral marketing as a methodology for finding non-standard market
solutions and holistic marketing as a holistic approach “that attempts
to recognize and balance the various competencies and complexities of
marketing activities” [12].

The concept proposed by H. Bernd “experiential marketing” and the
following “impression marketing” is considered to be revolutionary [2].

We put the paradigm convergence and close understanding of marketing
into the concept of Emotional Marketing, which has been the subject of
our study and practical implementation for more than 15 years. It is based
on a holistic and value-based approach to a person as a key figure in the
marketing field. We consider that the meanings we put into understanding of
emotional marketing should be revealed and discussed.
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