VK 338.48
Ceopo Ourekcanap
3100yBay BUILO1 OCBITH, XEPCOHCHKUH J€p KaBHUM
arpapHoO-eKOHOMIUHUI YHIBEpCUTET
Ipucremcbkuit OJiekcanap
1.€.H, mpodecop, mpodecop Kapeapu miImprueEMHULITBA,
00Ky Ta (hiHaHCIB, XePCOHCHKHIA JepKaBHUN arpapHoO-
€KOHOMIYHUI YHIBEPCUTET

®IHAHCOBE 3ABE3IEYEHHS IHBECTUIIMHOI
JIAJIBHOCTI CYB'EKTIB TYPUCTUYHUX ITOCJHAYT

Cdepa TypUCTHYHHX TIOCAYT € BXKIMBOI Tally33i0
eKOHOMiKM. 1i iHBecTHLiHHMI PO3BUTOK MOJNATac y 3alydeHi
3ac00iB  BAIOTHUX HAAXO/DKCHb, 3aWHATOCTI, 30UIbIIEHHS
wiarikHoro 6anancy 1 BBII kpainu, nuBepcudikaiiii eKOHOMIKH,
MIIBUIIEHHS TPUOYTKOBOCTI I[OTO CEKTOpa Ta M00poOyTy Harlii.
[ToeqHaHHST €KOHOMIUHUX, COIIATBHUX 1 KYJbTYPHUX aCHEKTIB
PO3BUTKY TYPUCTHYHUX MOCIYT Ma€ HEBUUEPHHHUM XapakTep i1
MOTEHITIAN Il TMPOTrpecy Ioa0 edeKTy B3aeEMOMAIl MDK IHITUMH
CEeKTOpaMH €KOHOMIKH, IO CHPUYMHSAE TIPUCKOPEHHS O0O0Iry
KamiTaly MbK KpaiHaMH Ta BiJIrpa€ Ba)XJIMBY POJIb y CTBOPEHHI
1HOPACTPYKTYPH IJI1 MDKHAPOIHOTO TYPU3MY.

BpaxoByroun peanii CbOrOAEHHS, CJIiI BHU3HATH, IO
HEPO3BUHEHICTh TYPUCTUYHOTO Oi3HECY Y JIEIKUX KpaiHax CBITY, 1 B
VYkpaiHi 30kpema, 3yMOBJleHHI71 HECTaOUTbHOK E€KOHOMIYHOIO
CHUTYAIII€IO JIep>KaBU BHACIHIZOK BIUIMBY BilICHKOBUX KOH(QIIIKTIB Ha
(iHaHCOBMI TOTEHIan JAep:kaB 1, BIAMOBIAHO, Ha TOTEHIlIAl
TypuctuyHux mnocayr [1]. Jns 1mporo mnoTpiOHO MOKpaIIuTH
(hiHAHCOBY MOJITHUKY 7151 KOOPMHALIIT MDKHAPOIHUX BIIHOCHH MK
(iHaHCOBUMH yCTAaHOBaMM Ta IHTEIPYBATH CBOi (hJIHAHCOBI CUCTEMHU
JUIS 3aJTy4EeHHS IHBECTULIIM y TYPUCTHYHY rajly3b CBITY.

TaxkuM 4MHOM, 30BHIIIIHE 1 BHYTPIIIHE CEPEIOBUILE IHAYCTPIi
TYpU3My BUMarae BUCOKOTO piBHs (DiHAHCOBOT O€3MeKH, BpaXyBaHH:
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(iHaHCOBO-KPEIUTHUX Ta TIOJATKOBUX BAKENIB BIUIUBY Ha
aKTHMBI3allil0 1HBECTUIIMHOT MISUTBHOCTI CYO'€KTIB TYypPHCTHYHHUX
mociyr. Crin MIKPECIUTH KOMIUIGKCHUM MiAXiA 1O CHCTEMH
PO3MIIIEHHS 3aJlydeHHX KOIUTIB Yy MOXiAHIA YacTHUHI OrOKeTy
MaKpOpiBHS, iX BUTpauaHHs Ha IHBECTHUIIHI TOTPEOH TYPHUCTUIHOL
C(bepn Lle cnpusitume sk (1)1Hch01311/1 HiITPUMII  Aep’KaBHUAX
IHBECTHIIIHHUX TPOTPaM 1 IPOEKTIB, TaK 1 3HWKEHHIO MOJATKOBOTO
HABaHTAKEHHS Ha CYO’€KTIB TYpPHUCTUYHOI MISUTBHOCTI 3 METOIO
(hopmyBaHHs BIacHOTO (DIHAHCOBOTO MOTEHITIATY Ta IHBECTUIIIIHUX
pecypciB Ui po3BUTKY [2].

[Ipiopuretn edexkTUBHUX (GOpPM y 3alydeHHI MPHUBATHUX
IHBECTULIIH B €KOHOMIKY KpaiHU (perioHy, MicTa) Ta peanizaiii
COINIAJIbHO  3HAYYIIUX TPOEKTIB Ha OCHOBI BUKOPWUCTaHHS
JIEP’KaBHOTO MaifHa MarOTh OyTH:

- IEpPEOPIEHTALlIS B YMOBaX BUI3HUX TYPUCTHUYHUX MIOTOKIB Ha
BHYTPIIITHI;

- CTBOPEHHS HOBHMX CHELIAIBHUX EKOHOMIYHUX 30H
TYPUCTUYHO-PEKPEAIIHHOTO  THUIYy, PEKOHCTPYKINSA  ICHYHOUO1
pekpeartiitHoi iHQpacTPyKTypu BIAMOBIAZHO O BHUMOT CBITOBUX
CTaH/apTIB;

- CTBOpPEHHSI  CHUCTEMH  MaJoro Ta  CEpPeIHbOro
MIANPUEMHHUITBA, SKa 3a0e3leyyBaTUME KOMIUIEKCHUM PO3BUTOK
TYPUCTUYHOI cepH;

- YCBIIOMJICHHS HEOOXIJHOCTI 1HHOBAIIHHOTO PO3BHUTKY
TYypU3MY 1 IO3BULISA HA BCIX PIBHSIX.
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THE IMPACT OF IMPLEMENTING INNOVATIVE
QUALITY MANAGEMENT MODELS ON THE
FINANCIAL RESULTS OF ENTERPRISES IN THE
TOURISM SERVICE SECTOR

The modern world is characterized by constant changes and
increasing competition in the tourism and service industry.
Enterprises operating in this sector are required to adapt to new
consumer demands, develop innovative management approaches,
and enhance service quality to ensure their competitiveness and
financial stability. However, the scientific community, managers,
and entrepreneurs still grapple with many questions and
uncertainties regarding the impact of implementing innovative
quality management models on the financial results of enterprises
specializing in serving tourists.

Innovative quality management models in the field of tourist
services aim to improve service quality and meet the needs of
tourists. They utilize advanced technologies and methods for
assessing and managing quality and for creating products and
services tailored to these needs. Examples of such models include
behavior modeling of tourists, personalized service, and digital
transformation [1].
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